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PRESS RELEASE 

Paris, 1 April 2015 
 

SOCIETE GENERALE PRIVATE BANKING AND FORBES INSIGHTS ANALYSE THE 
CONDITIONS FOR GLOBAL WEALTH CREATION 
 
Societe Generale Private Banking and Forbes Insights* have published an exclusive study entitled 
“Creating Wealth, A Survey of Entrepreneurs Worldwide: Their Insights. Their Challenges. 
Their Needs.” Based on the views of over 200 wealthy entrepreneurs around the world, the study 
asks whether they believe conditions are right for economic growth and for building and investing in 
their businesses and creating jobs. Do they have the confidence in their countries’ economies and in 
the legal and social environments in which they operate? 
 
With the mindset of entrepreneurs key to economic growth, the study finds that they face contrasting 
challenges worldwide. They have a wide range of views about the role that governments should play 
in the economy and their predictions about the world’s future high-growth regions vary, depending on 
where they are located. The report’s key findings show that: 

• Europeans sound the least confident about their countries’ economies, with the largest 
percentage (36%) classifying them as poor. Yet Europeans look to Europe as the region that 
will create more wealth in the next decade than any other region except China. They are the 
most negative about their government, with the largest percentage of Europeans seeing 
current government policies as negative for business (67%) and red tape as the top obstacle 
(39%). 

• Rest of the world 
Asians are the most enthusiastic about the economy in their country (73%), in their 
region (72%) and in the world (61%). They look to national champions (60%) and 
multinationals (49%) as the major factors in wealth creation. North Americans feel much 
more positive about their country’s and their region’s economy, with 63% classifying it as 
very good, than they do about the world as a whole, with 39% believing that the state of the 
world economy is poor. Middle Easterners and Africans are confident about the state of 
the economies in their own country, with 57% classifying it as very good, while they are 
neutral on the economies of their regions (43%) and the world as a whole (50%).  
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The findings of the report highlight the essential role that entrepreneurs play in contributing to 
economic growth and employment. At the heart of Societe Generale group, Societe Generale 
Private Banking works closely with wealthy entrepreneurs. As well as seeking first class wealth 
management expertise, this international clientele is also increasingly interested in access to 
investment banking solutions that can be made available to them through their private bank, such as 
private equity, M&A, primary markets or real estate.  
 
In order to optimise its coverage of these clients, a segment of strategic importance to the private 
bank, Societe Generale Private Banking set up a key client team in January 2015. This new team 
will continue to adapt the private bank’s products and services to meet the overall requirements of 
entrepreneur and ultra high net worth clients, many of whom built their wealth through entrepreneurial 
activities, accompanying them with tailor-made solutions for structuring and protecting their personal 
assets and providing access to all the expertise available within the Group for their professional 
needs. 
 
 To download the study and watch the introductory video, please click here. 
 
 
* Forbes Insights is the strategic research practice of Forbes Media, publisher of Forbes magazine and 
Forbes.com. 
 
 
Societe Generale  

Societe Generale is one of the largest European financial services groups. Based on a diversified universal banking model, the 
Group combines financial solidity with a strategy of sustainable growth, and aims to be the reference for relationship banking, 
recognised on its markets, close to clients, chosen for the quality and commitment of its teams.  

Societe Generale has been playing a vital role in the economy for 150 years. With more than 148,000 employees, based in 76 
countries, we accompany 32 million clients throughout the world on a daily basis. Societe Generale’s teams offer advice and 
services to individual, corporate and institutional customers in three core businesses:  

 Retail banking in France with the Societe Generale branch network, Credit du Nord and Boursorama, offering a 
comprehensive range of multichannel financial services on the leading edge of digital innovation;  

 
 International retail banking, financial services and insurance with a presence in emerging economies and leading 

specialised businesses;  
 
 Corporate and investment banking, private banking, asset management and securities services, with recognised 

expertise, top international rankings and integrated solutions.  
 
Societe Generale is included in the main socially responsible investment indices: FTSE4Good (Global and Europe), Euronext 
Vigeo (Global, Europe, Eurozone and France), ESI Excellence (Europe) from Ethibel and 4 of the STOXX ESG Leaders indices.  
 
For more information, you can follow us on twitter @societegenerale or visit our website www.societegenerale.com. 

Societe Generale Private Banking 
Societe Generale Private Banking, the wealth management arm of Societe Generale, is one of the leading private banks 
worldwide, with EUR 108 billion of assets under management at the end of December 2014. 

 
With 2,500 staff in 14 countries across the globe, Societe Generale Private Banking offers wealth management solutions to 
entrepreneurs and High Net Worth Individuals.  

 
The expertise of its private banking teams in wealth planning, investment advisory and financing solutions regularly receives 
awards. In 2013 and 2014, Societe Generale Private Banking was voted: 

 
 Best Private Bank in Western Europe for its offer in Structured Products, for the 10th consecutive year, 

(Euromoney 2014),  
 Best Private Bank in France and Monaco (Euromoney 2013), 
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 Best Private Bank of the year in the UK (Investors Chronicle / Financial Times 2013), 
 Best Private Bank in France and Monaco – Relationship Management (Euromoney 2013), 
 Best Private Bank in France and Monaco – Range of Investment products (Euromoney 2013), 
 Best Private Bank for its wealth planning team in Europe (Wealth Briefing 2013), 
 Outstanding Wealth Planning and Trust Provider (Private Banker International 2013), 
 

www.privatebanking.societegenerale.com   
 

Follow us at twitter.com/sg_privatebank 
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